Lannon and Gurak Chapter 1


Definition of Technical Communication

“The art and science of making complex technical information accessible, usable, and relevant to a variety of people in a variety of settings” (4).

On p. 4 Lannon and Gurak claim that there is “instinct” for clear writing and good visual design.”  I tend to disagree, somewhat, because we can learn to be clear writers and good designers—it’s not all art.  Claiming that these skills are “art” makes them somewhat inaccessible to most of us.  (Also missing from this definition is ethics, but more about that later.)
Three Main Characteristics of Technical Communication
#1 Accessibility

The basic idea - users can “get to it” and “understand” it. 

IBM’s “quality characteristics” suggest ways in which communication can be made accessible (these are limited, but helpful for today)

· Accuracy – has no mistakes or errors

· Clarity – avoids ambiguity

· Completeness – includes all necessary information

· Concreteness – uses concrete examples and language

· Organization – follows sequences that make sense for the situation

· Visual effectiveness – uses layout, screen design, color and other graphical elements effectively

#2 Usability
The basic idea - efficiency – allows readers to perform the task or retrieve information as quickly and easily as possible.
May be “measured” by these (and many other tests) 

· studying design of table of contents, index, headings, and page layout

· determining if language used is at the appropriate technical level

· timing how long it takes a user to find specific information

#3 Relevance
The basic idea – audience focus - maintains a focus on the specific audience for whom the information was composed.


And yes, this is all about Rhetoric . . .

All three of these main characteristics are focused on audience.  And audience awareness is one of the most important goals in rhetoric.  

“All rhetorically oriented discourse is composed in light of those who will hear or read that discourse. Or, in other words, rhetorical analysis always takes into account how an audience shapes the composition of a text or responds to it” (http://humanities.byu.edu/rhetoric/silva.htm).
